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■ = : - ' PART I ; \ I = ' 

^ ^ . INpODUOTION — \ ' ' ' 

Mass Media and Mass 0 ommunl cat lotf Defined . . = 

The terms' inass commuriicatlon and mass •media have a. 
variety otf implidations for. many people todtfyi While' these 
terms are % used^ eiducatlonally to refer to courses pf relatively 
similar content I the mass media are really part of the^ ' 
process" of,, mass communication • James E , Fletcher knd 
Stuart Hv^.^ S^ summarized Sytofy. Head's definitipn 

of the process of mass communication ^^having at least _ 
five elements, vthich the^ identify as i relatively large 
audiences I fairly undifferentiated audience compositionf 
some form of message i^eproduction i rapid, distribution -and 
delivery i an^.low cost to the consumer. Fletcher and 
Surlin elaborate on Head's definition by pointing out ^ 
^the ilittertfependenfcy between mass media and jnass communlca^on.. 

state I ^ 1 . 

- - - - . * ^ ^ 

"Mass media are the means^ by which we are bound ^ 
toother in^ mass communication. 'Media of ^ . 

communication are the means or vehicles, capable of 
assuming forms that have characteristics of messages 
or 'that transmit messageSi' To sum it up, mass - . 
communication is high-^speed communication to large ^ 
groups of irtfividuails at very Iqw unit costs j mass 
f media are the complex machines and businesses , 

responsible for the appearance of mass cotnmunication 
products in our homes, schools , and offices."! ' " ' . 

Mass Cammunicatlon and the " Mass Mediated Public " 

/ ' ■ ■ ■ ' ■ ■ • ■ ■ . 

We can think of the current United States population. 



,,under"age fbtty, as "mass mediated All' of these people . 

have t.een exposed to and. influenced by th^mass media 

in our Booitty sittce Mrth, "Televieion, is the gre^at 

gobbler for; Amet^ioan 'audienoes, *Nlnety-seven percent of 

U.Si homei have one or more,* At least one of these sets 

is in ope^at^on for six hours and^prty-nine minutes a 

day*" Harry Waters reported in Newsweek in Pebruary of 

X977 that children who are under the age of five spend an 

avenge of 23*5 hours a week watohing TV. By high s^hobl ^ 

graduation the average teenager will .have visually c^sumed 

^ %' « ^ 

15 • 000 hours of TV. Adults watch an averse of forty-four 

hours per week of television. ^ Describing the public's 

average media exposure beyond televlsioni noted mass 

communication author Robert D. Murptty observes 1 

"Only one U,S;, home—In every hundred lacks a radiOi 
Most homes have more than one. Throughout the country 
ifOl * 6 million" radios are in working order — nearly 
two receivers fbo^ eviry personi *. .Dally newspapers 
olrculate neraly 62 million copies a day, and the- 
average adult spends about half an hour with-^^e 
paper e^sry day. These are the media on w)^ch the 
public lavishes its time most freely, but they are 
only the beginnljigi Books I films , magazines , and 
records take added chunks or time from media and 
audiences. Billboards lurk at the strategic spots, 
to make their pltchf. Elevator rides or grocery 
shopping often require involuntary exposure to music 
: from Muzak. . 

All of these mass media and others have subjected the 

under-fge^forty American public, since the advent of the 

greatest electronl\c^communlcat^op^revolution bf the nineteen^ 

forties, to /•maximum mediation." In assessing the extent 

^ "Individual medlatidnp" mass communiQation specialist 

Douglas N. Freeman explains 1 

"Henry Skornia argues that the lack of khowledge and 
understanding of the mass media .syste|a by the American 



::, v ■ . . " ... ; ■ 

\ public result s^.l^ noh-'^itical afdoeptance ' ^ ; 

of whatever^ prbgram^ and infornm't^n |he ^mass , . . • 
comrouniQations^ndustry prio^id#s.'*^Sl^orniavO^ 
^\that 'nearly forty years of the p»mnt broaicaatiiM 
* syatem has conditioned a genera tjjjrt ^of .ci t^ to - 
find it normal ... .Thus , althou^^^^ffi.^ communication ^ 
hBB profound impact on individu^l^^P, collectiye ' * 
behaviori the nature wid exten^^^^dia influence is \ 
^ only vaguary recognised and unders^^d by 'the.^public. "5 

Leadinp mass communication authprities Bernard Berelson^ 

Douglas N. Pre^anf Peter M, Sandman, David M, Ruben ani ^ 

y others agree that Some, form of^ persuasive inanipula1s|pn via^ 

- ,/the media and some form of experiential ;learning about the ^ 

media have' oecurredT, ^ to at least some deg^e^ , ^without the 

under-age-forty group's total ajyariness and complete 

understanding of these mass communication-oriented processes 

These "mass^ mediated individuals" have the p^otentj^al of 

, being k-nowie^dgpable und perceptive consumers of the mass ■ 

i - - ' ^ . 

mediap viable^ participants in society with the mass media • * 

and valuable determiners of culture. ^ 

Mass ComrAuni cation Education % , ^ ' / . * » 

^ ' The realization that the mass media play a most 

; ^ritical role in .our T.ives .seems/for many observers to caft' ■ 

for & new perspective' on mass. communication education. The' 
' Journalism Education Association National Curriculum ^S.,-^^ 
Commission of /197^ summarized a new perspective^ of mass 
communication education! \ '\ ^ , ^ 

^S.iA person's skill, as a communicator %nd his - I 
- ilierceptiveness is essential to his functioning in f 
'today's society for both his own and\ society go odf. .. 
Education in mass ^ communications should ,b^ designed | 
for the consumer and not necessarily for tH| future I 
professional in the field. Mass medik play^ such anh^:. ^ 



. > ■ inipbr^tant part In every person's life that all students 
should know how to use it and the part it plays' in ^ 
American society .Today * s students wil'l also have ' 
to be educated for change because the area of 

' cpmmunication and mass media is chartglng today at 

a rapid rate and tomorrow's public will have to adjust 
to a changing situation ... tOnce today's student 
leaves school , he will receive a vast majority of his 

/ new information from the mass media. He will need 
to know how to evaluate it and how to use it."7- 

'A recent study by William J. Schmdtz noted that the 

nature of the new perspective on mass comrMlnlcation education 

dictates a saightly different approach to instruction. What 

is needed is "...a method to teach students how to 

systematically question and criticize the content of the 

med and think critically about ^the mass media. Schmltz 

orga;nized the approach of instruction stating, .Inductive 

teaching does n seek definite 'splutions but , rather, 

causes the student to make the transition from what 'is' 

to what 'must be considered' before any solution is attempted. 

Through examination of currant cqlloge and university 

catalog course descriptions and from mass communication 

* 

education authorities Richard Bayley, Leslie K. Davis, 
Gerald O'Grady and others, a new challenge for American 
higher education ha^- developed. This major challenge for 
American higher education is that every student be provided 
with an opportunity to develop an awareness and understanding 
of the influences and effects of modern mass media on 
society, .culture and the individual from a perspective of 
historical development, present circumstances and future 
implications* The importance of this task from the 
perepective of re-educating and assisting these "mass 



mediatGd individuals" in becoming consciously co^niaant 

of the mass communication pro'feesses, includirt^ *some form ^ 

of persuasive mahipulatioh via the mas^ medi,a,_ . is a relativeiy 

new phenomenon, ' whl,ch is ' just' iDeginnlng to be recog^iaed 

as a major challenge by high ei^ ^ducationilO 

Mass Communication Education in Four Year In stitu tions 



Leading authorities in mass communication education, 
Leslie K. Davis, Richard B. Haynes, Gerald 0 'Grady and others, 
are in agreernent that, traditionally, senior Institutions 
of higher :education have been concerned, primarily^ with 
specialty media departments which pre^pared career 
prof essionals . ^1 ' ..^ ^ 

The noncareer student who wishes to achieve an overview 
of the mass media and become a knowledgeable and •^perceptive 
media consumer is, for the most part, without A place to ' 
turnr in senior institutions of higher education , according 
to thesfe same mass communication experts. 12 



Mass Communication Education and the Community College 

The ipllght of fhe noncareer student was recognized 

by Richard Bayley who posed an obvious question about the 

mass communication education situation in senior institutions 

when he stated? 

**In order for the various mSdia to be useful to 
citizens at large there must be. a prior democratization 
of training for the media. No longer should we take ' 
the view of the traditional senior institution with 
its 'professional' schools of journalism and 
broadcasting, .. .Why with qualified professional faculties 
do we limit 6ur efforts to training the highly skilled 
specialist when these same efforts could .orient the 



masses in the uses of media in the modern world?"13 / 
The solution tp'=fiayley's problem is perceived by many 
to be the community coliege. 

4^ The modern comj^unity college, through a complex process' 
of .historical development, has emerged as a highly unique, J 
complete and comprehensive institution of higher education, - 
The two-year Instltytiofi of today is highly "community-- 
centered" and offers ^a wide variety of educational experience, 
to all of its area constltutents , James W, Thornton, Jr, 
his organized the principles of the modern community- junior ' 
oQpllege into five areas of servdcei ^ 

(1) .providing an *'open door" admission^ policy which 

. guarantees the, availability of higher educati^on to 
all qualified students of ' all ages, pocial classes, 
and varying ability^ 

(2) offering a variety of curriculums (educational 
' programs) to meet all educational needs^^ 

baccalaureate^transffiF oriented, occupational-^ 
vocationally centered, developmental., and 
adult-^continulng education and community^public 
service i 

^5,^^^^^J^oviding counseling and guidance services to ^ 
the students! 

(4) establishing effective teaching as the primary 
function of the community college instructor; 
and 

(5) encouraging high levels of achievement from all 
students . ~^ 

This very special '* community^centered" approach to 
higher education places the modern community college in 
a unique position in higher education. Richard Bayley 
suggests that the community college emerges as the ideal 
institution to provide the "mass mediated consumers*' with 
mass communication educationj 



" * . .What better institution is there to do the 
than the community college? With its ties in the 
local communities, and concern with technical and 



i; 
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. seinitechnical prpgrams , there is every reason to - 
believe that the local community college will be 
able ta provide- basic orientation to the principles - 
and technologies associated with the communication 

• industries * t • iConsidering that various communications 
courses already are present in the transfer programs 
of the- Illinois community colleges, and that most 
people today are already visually literate to some 
degree I it would not require a major effort on the 
part of lowar division Illinois institutions to 
deal with film, , television, and the visual literacies 
in a way that would facilitate their utilization by 
the individual and the community "15 

The community college, in its^ unique position in 

higher education, has''art opportunity to prdvide a further 

'Service to its community-constltutenGy , This service Is 

not available to the average individual through most 

other gources of higher education. The community college 

can provide .the mass communicatlon--educationall'y deprived 

consumer with the knowledge and perception necessary for 

him to become consciously cognizant of ' the madia* s 

Influential and manipulative processes . MDre specifically, 

Richard Bayley summarises what a community college qommitment 

through a meaningful mass communication curriculum should 



"1. Able to^make the communications tools of 
contemporary America both available and comprehensible 
to all for the furtherance both pf s^f-expression 
and se^f --governance , ' 

2* Concerned \^th communications careers as a major 

contemp)orary job category, seeking to facilitate 
^ entry into these positions. 

3* Concerne'd with a practical yet comprehensive 
' literacy which deals not only with the verbal, but 

with the visual and other facets of the so called 

'new' media, ^ 

4» Relevant to contemporary modes of experience , 
expression, and hence learning in the broadest sense. 
5. Up-to-date, both technologically ^and aesthetically, 
in the modalities of expression* 

6* Involved in the discussion of broad inforniatlon 
issues now facing every American, including freedom 
of information, access to media and 'equal time. -"16 
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There has been very little nation-wide research 

conducted in the ' area of mass corfimunication development at 

the community and junior college level and, 'withinp the 

, state of Illinois, research of this type iB . completely ■ 

nonexistent. The Illinois Community College Board lists 

an estimated 1977-78 enrollment, including both full and 

part time, credit and non-^credif' students , of 533^715. 

Of this amount 333i715 students^were enrolled in credit 

classes on a ful4 or part time basis i-^ Since the Illinois 

f 

public and private community and junior Colleges are 
together, responsible for the education of more than 
330,000 credit enrolled students, res^rch dealing with 
th-B emergence o:f mass communication^ curricula at the 
community college level in Illinois is a ^highly relevant 
part of the total higher education spectrum* 

. -r 

Organization ^ of the Study 

This report deals specifically with the emergence 
of mass communication curricula in the community and junior 
colleges within the state of Illinois. Specifically, 
it is divided into five parts 1 First, this introductioni 
second, and examination of the pi^esent status and 
instructional trends for the introductory mass communication 
course in the community and junior college educational 
programs I third," a synopsis of course offerings dealing 
with specific mass media and their relationship to th,e 
community and junior college educational programs 1 fourth, 




a brief statement of the current status of and the future 
projectiohs for communication degree programs offered in 
the community and junior colleges ; and, fifth,' the conclusion, 
summarising the data presented and its community and junior 
college educational impaications in the state^of Illinois* 

Statistical Information and Sources 



The sources of statistical information in this report 
are three-foldi First, the Media Survey questionnaire 
sent* to all f if ty^-^six public and private community and 
junior colleges in Illinois; second, careful oxamlnation 
of the current oatalogs of most of the Illinois two-year 
institutions I and, thrid., general sources that have ^ 
direct relationship to the community and junior colleges 



in Illinois (i*e., the Illinois Community College Board., etc.) 
All statistical Information ^presented in figures and,, tables 
will ba identified by specififc reference to one of these 
three .sourpes. . \/ * * y ^ 

The Media Survey questionnaire i^^ed in this project 
(See Appendix A for a complete copy of the Media Survey 
questionnaire) was sent to fifty-six public and private, 
community and junior colleges in the st^te of Illinois (See 
Appen-dix C for a specific listing of the community colleges). 
Of the fifty-six institutions polled, forty-eight replied 
for a response rate of eighty-six percent. This questionnaire 

and the examination of current Illinois community and junior 

\ 

college catalogs will be the source of all information 
presented unless otherwise noted. 



ERIC . 



10 



General Information ' and Assumed Terminology 

All information from the MSdia Survey questionnaire 



was solicited from btl. Illinois community and junior college 
administrative perspective. Th^ appropriate academic,^* ^ 
, administrative .official (i.e., usu/lly the Dean of Instruction)^ 
at each/inctitution responded to tnis^ questionnaire , 

It will be assum.ed that all i^eferences^ community 
colleges^ junior colleges , institutions , schools, two-year 



institutions, and colleges are intended to refer to the 
public and private, community and junior colleges in t1ie 
state of Illinois, Also, any reference to introductory, 
basic, or survey courses refers to the community college, 

introductory mass communication survey course. . ^* 

p . . . .> 

None of 'the f>ve private, two-year institutions in 

IlLinois offers ah introductory course in mass commi^icatlon . 

Thus^ all information _about community colleges offering 

such courses applies o|ily to the public community colleges 

in * Iirlnois . ^ . - 

■ \ 

♦ 
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PART II 

Tlffi INTRODUCTORY MASS COmUNI CATION COURSE 
* ) IN ILLINOIS COI^UN^TY AND JUNIOR COLLEGES 



Course Definition and C^urreny ' Status 

For the Media Survey questionnaire, sent to all 
fifty»slx Illinois community and junior colleges (See 
Appendix C for a complete listing), an introductory mass 
media or mass communicatibn coursp was defined as any 
course which surveys radio , television, newspapers, 
film and ^other print and non-print forms in'relation 
to society, culture or the individuaJL * It was note^, to 

i 

avoid possible participant confusionf that mass^medla do 
not refer to a single , specific medium, but rather to 
a brief survey of all media * 

An introductory (i.e.p^a commurfity^ college sur/ey 
course in mass communicatio^^^course in mass communications 
is currently offered in thirty-^seven {66%) of ^he community 
and. junior collegeSi while the remaining nineteen Institutions 
(3^0) have no type of su:^vey ' (i , e t , a community college 
survey course in mass communications) course. This was 
established through examination of community college 
eatalogSt The questionnaire, based ^n forty-eight responses, 
showed thirty-one institutions (65^) as offering an introductory 
course with only seventeen colleges (35^) offering no 
I course. Since there was less than one percentage point *c 
difference between the questionnaire results and the 
catalog study, the 65^ figure will be used as representative 
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of the junior colleges offering a course in mass 
comrounications . This f j^gure ( 65^)= co^-^-sponds more dfirectly 
with other statistics %iat are based solely on the question^ 



naire responses . 



of Illinois |; 65^ of Illinoi 
"Community and v! Community and 





no IS I" 
rtd V 

Junior College^sjt^ .J^i^or Colleges fj 



Orfei' a Courso 
in Mass 
Communication 




Figure 1,^ Percent ol' Community and JuMor College; 

Offering a Mass Communication C^c5urso 

Source: Media Survey questi onnairQ . 



None of the f iv© j^rivate » two-year insti tuti ons 
(l.e.^ 'Springfield -College in Illinois, Mallinckrod,t 
College, MacCormac Cdllege, Feliuian College, or Central 
YMCA Community College) offers an ^troductory mass 
communication course. Of the thirty-nine Illinois 
community college districts, twenty-height districts (72?S) 
have an introductory course. Only fourteen schools (27%) f 



of the fifty^one public' community and junior colleges, 



% 
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do ^ot offer an intro'i^tory course, 'while thirty-seven 
colleges (73%) do have such a course", 




^^^^ Territory not in a community college district, 
tea^B Community college districts offering survey course 
/- ''^ / Community college districts not offering a survey 
course * 



\ 



Figiire 2, Illinois Community ' College Districts 
Offering a Mass Communication Course 



Sourpess Examination of commuhity college 
T ^ catalogs. 

Illinois Community College Board., 
Public Community Collets in 
. Illinois , (Sprimcfields I.C.C.B., 

^ 1977), p. a: ■ 

See Appendix E for a complete listing of the districts. 
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The basic (i.e., same as the "introductory" and 
"survey" course ) course is well established i^ public ■ 
community colleges i however, the private junior colleges^ 
have not yet developed ajiy type of mass communication 
curriculu^j^.. The five priva|^e^nstitutions offer very*' 
fiw courses within the spectrum of mass media with the 
only exception being Springfield College in Illinois 
that'^lists several newspaper courses. The other private 
schools, like all of the public community colleges, oT^bt 
courses dealing with literature which can be classified 
as print media (See Appendix C for an institution by 
institution listing of media courses ^ffered). 

All of the Qdmmunity colleges offering a survey 
course /list it as part of a spepific department .'^^^ost 
schools (14 institutions or list the introductory 

course under the Journalism headingp while five institutions 
(16^)^ utilize the heading of Speech Communication OSee 
Figure 3, on the next page for a complete listing), 
Unquei^tionably , Journalism is the department heading 
under- whiqh most of the basic cuuryey are; listed, / 

The most frequently reported division of the Quimnuiii ty 
colleges^ with thL^ major respofisibii 1 ty for superviBion 
of the mass communi oat ion coui-HO, was ttie Communi ca tiyn 
divjjsi^p with eloven colleges (35^)- Since the calegury 
of "other'* divisions v*as next with sevun schools {22%) 
falling into the category, it is clear that a great 
diversity of divisions are charged with the responsibility 
*^of overseeing the introductory course. The Humanities 

2:1 
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0) 



45^ 





Dap^Rrtmant^Of f ering Maes Comrnuni cation Course 

Figure 3* Community College Departments Listing 
The Mass Communication Course 

Source I Media Survey questioYinaire • 



division follows with six schools (19^)^(See Figure 4., 
on the next page, for a^^omplete listing)* 

The term "communications , " when Osed to refer 'to 
either' a department or division, is' a "catch all"^- term. 
The departmental content j-^-^^ the community colle^ 
"communications" division ^nary greatly from school to 
school. However, Table I tpn the next page) provides 
a curreft^ summary of the departirfents listing and^divisione 
responsible for the mass communications course in the 
community colleges of Illinois. 
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Divisions Offering Mass Comrnunicatibn 

Course 

Figure Community College Divisions 4vith Major 

Responsibility for the Mass Communication 
Course. 



Sources Media Survey questionnaire, 



TABLE I 

RELATIONSHIP OF Tiffin DIVISION RESPONSIBLE 
FOR Tjffi MASS COMMUNICATION COURSE 
TO THE DEPARTIVENT LISTING THE COURSE 



s 


Division Responsible for 
Mass Communication Course 


m 

o 

o 
C 

B 
S 
o 
u 


Other 


w 
a) 

*H 

=P 

s 

&■ 


+^ 

•H 


English 


0) 

to 

o 

ft 
tfl 

o 


Department of Mass 
C ommu rfti c & 1 1 o n C ou r s e 


Journ^il. ism 








o 
£^ 


2 




Speech Communication 








1 






Communications 


3 


1 










English 


2 


1 








1 


Other 1 'd 


1 






1 





25 



17 



Sourc 



Medi 



a Survey QueGtionnaire . 



91 



The number of schools in each .category^ is so small 

that conversion t-o percentages is not worthwhile in-Tgble, 
I. . ' ' ' • ' . . ' 

There is a distinction between the terms mass cominunication , 

and mass media. Essentially^ mass communiQation refers ■ 



to the pro^cess of cominuni eating to large groups of pe.pple 



^at ^ow unit costs^. while mass media are th 

1 



these communication processes- to happen, 



ols enabling 
Frequently p 



the course ti^^te of the survey courses" do not seem 
indicative of the ■content. Most of the community college; 
(10 institutions or 32^) , re^er to the basic course as 
Iptroduction to^ f^ass Communications (See Table II, below, 
for other course pities). 



TABLE II 

ILLINOIS 00 MMUN I T.Y_ COLLEGE MASS COMMUNICATION 
INTRODUCTORY COUR'SE TITLES 



Course Titles . ^ 


Number of Schools 


introduction to Mass Communinations 


10 (32%) 


Mass 'Communications ' 




Wass IViedia. . ■• ■ 




Introduction' to Kass iviedia 


3 ^10^.) 


Other Titles 


7 (23%) 


No Response - ^ - 


2 (64) 




.Source: MQdla Survey questionnaire. 
Course Development 

The majority of the introductory courses offered today 
were in existence prior to four years ago. The largest 
increase was the addition of six institutions (12^), 
offering the basic course, two to four years ago over 
the nineteen institutions having the course for more than 

' ' 



four years. _ Inqirea^ps tapered. .slowly bo that the community 
.colleges "offering the survey course less than one year 
nufflbet only two (6^) more than the previous year's twenty- 
nine sehools. 




More than 4 2 to h 
years^ years 



1 to 2 
yiars 

Yearly Groupings 



Leas than Iv 
year > 



'**Deno%es the pereentage of yearly grouped Increaa 
of •comiD.unity colleges offering a mass communication 
course , , . « u 

Figure 5, The Development of Mass Communication Courses 
in Illinois Community Colleges 

," Source! Media Survey questionnaire, n 



. ■ .There has IJeeh.a steady increase in student enroiatnent" ; 

- in the I^llinpis putillc community colleges over the past 
'four years. The most drastic increase was between the 
335,062 students attending these institutions: in 197^-75 
and the 512,091 student enrollment in I975-76/ This was 

- an increase Of 177,029 students (53^)-. whidh l unparalleled 
in Illinois public community and junior college histpry. 
Progressing yearly Increases liaye ^hown^ steady but 
ingignifi cant f gains in st\|tient enrollment. ; , ^ 

I' :^ The 53?S increase in student enrollment between* the 
197^-75 and 1975-76 school years cah' be attributed, to the ^ - 
phenomenal numbers of participants in the adult-^ cent lnui|)g . ' 
education , and public -commune service programB in 197^-76 • 
These offerings increased from 7&» 237 individuals tin 197il'-75 
to,195*213 people in 1975^76 • This yielded a highly ^ ; 
significant increase oJT '116,978 parHiclp^ts Steady, > 

but not nearly so 'su^stwitial , Inoreases were also noted 
V / in studenir enrollment in baocalaurtBate-orierited, develppmehtal 

and, particularly, vocationally-centered Education programs 
; Both'fifll and part time student- enrollments increased 
. steadily (See Figure 6., on the next, page, for specific 
' yearly increases) #^9. ^ 

'The development of introductory courses in public 
community colleges has, increased at a greater percentage 
" * rate since the 1975-'76 school year than the growth of 
the studetit'^ enrollment (See Figure 7« for more specific 
information). The tremendous increase in the 1975-76 
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V ^ ,^ Yearly Groupings 

^ / '*Dlnotes the pircentage of yearly increase in- the ^ - 
. total student enrollment ^ in the Illinois community 
colleges. 

Figure 6; The. Growth of Student Enrollment 
In Illinois Community Colleges 

I . - . " -' " 

' ; .- ' Sourcei ^Illinois Community College, Board. 

^ ^ Publj. o Community Colleges in 

Illinois , (Sprlngflelds I.C.C.B, 

' : WnJTv, a. ' 

student enrollment Over that of the 19741.75 school year ■ 
highly oyershadowed the corresponding Increase in the 
development «f the Introductory mass commumicatlon course. 
However, this "overshadowing" can be explained, partially. 
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The Relationship of the Growth of Student 
Enrollment to the Development of Mass 
Communication Courses in the Public, 
Comnunity Colleges of Illinois 

Sourcess Media Survey questionnaire, 

Illinois Community College Board, 
Public Community CollageB in 
Illinois . (Springfieldi TTC.n.R. 
1977), p. 2. 

30 ' 



*I;iTcely that partletpants in this area .^^ofrnfmnity college • 
education are. the least likely to lndulge*'in registration 



-by et'editing'the inost.'-signifidant B^rtiori of that increase 

s,tud#^t enrollmf nt to the ineijease adultr continuing^ 
eduoationi ' public-eoinmunity servicf . ptog]^amSi seems, ' - 

Induigr^j 

in -^h© wase communication survey eouree. Thus, it is 
reasonable to say that the development of mas^ communication 
cuiTioula in the lllinoie dommunity cblleges has kept 
, pacji ; with th^,:^ , : ^ : _ 

Theoretical Bases of Mass Communloation EduoatiQn 

: The Media Survey questionnaire ^ 

course: descriptions from the community colleges offering . ; 

a course in mass commuhications . Thes& course descriptions 

have been condensed into general content charaeteristics 

or areas of concei'n and attention for instruction in the 

survey eouree; These areas will be referred to as 

theoretical bases of mass communication education^ 

"An awareness and understanding of the influences 

and effects of modern mass media on society, culture 

and the individual from a perspective of historical 

development, present circumstances and future implications," 

is cited in the introduction as major challenge for 

♦ 

American higher education. This challenge reveals an 
accurate course definition compiled from the most 
si©iificant theoretical bases of mass communication 
education (See Figure 8. on the next page for a. complete 
listing) of the community colleges offering a survey course , • 
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~f^.I_V'^, ■ ■ ■ - 

Figure 8 • Peroantage of Attenti oh. Devoted to Tiieoratlcal " 
BaseB of Mass Communication Education in the 
r Introductory jCoursee in Illinois CommU^^ 

Sources i Media Survey queetionnalre ^ 

Examination of current cdmmunlty 
* ' college catalogs. ^ " 

The most significant theoreticai bases of mass dommunioation, 

education comprising this description arei 

^ •■. ^ > ■ ^ 

1. mass media and society, 

2, current mass media perspectives (mass madia - 
functions, characteristics, and operations),: 
mass communication theory,. . , 
current mass madia, criticisms and challenges, 

5« historical development of the mass madia, and 
6« mass communication processes • , 
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The arf as which appear to be the most often neglected 
in survey courses arei mass media and oultura mass media 
and the individual, mass media future implications and 
challenges, and media careers. Authorities In mass 
conununlcation education, James 1. Fletcher, Gerald 0 'Grady, 
T. Wiseman, and Stuart H, Surlin, all contend that 
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these highXy reieyant area^^ cohcern,, ^Jarticularly mass 
media fflid, culture and mass media^.and the /individual as . 
.^;tjparamount-'preaent clrcumBtancss, ought to be dealt with ' 
■ on an instructional par at least equal to' that of mass . 
media. Mid society. t For the survey course to fully satisfy 
the needs of the media consumerV it should place at least 
•'- a' Secondary focus on the cw-eer fuftction of ^roViMng an 
employment o-^^view of 'the' mass eommuni cation industries 

"^^^K j^ ;and, phallenges ,20 ; 

These neglecttd theoretfifcal bases of mass communication 
education are of primary concern because of the extremel^y 
limited communication-orlentBd , degree program^ offered b^ 
the -Illinois, community and ju-nior colleges (See Part IV 
for specific information on commuhlcation degree programs). 
This limitation places a greater burden on the content • 
areas— theoretical basgs of mass communication education— v 
of the introductory-survey cours'e at the community college 
level. ' 

Instructor Status and Cgmpetencv - 

The greatest number of mas s.^qommiini cation course 
instructors at the conimun|ty colleges are assigned to. 
either , the Journalism or Sommunicatltfn departments, yielding 
a combined total of fourteen instructors (See Figure 9. 

on the next page for specific information). Again,, it 
must be noted that the term "communi cation" is used as 
a "catch all," with a different meaning for almost ^very 
institution that util4fe's it. This "catch all" appears . 
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Department of Primar'y Teaching ResponsiTDillty- . 

Pigure 9. Percentage of Oomjnunlty College 
Mass 'Communication .Instructors 
By Department of Primary 
Teaching Responsibility 

Source I Media Purvey que stAonnai re. 



TABLE III ' 

.RELATIONSHIP OF Tffi DEPARTBffiNT OP TJffi INSTRUCTOR'S 
. MAJOR TfiACHING RESPONSIBILITY TO THE 'DEPARTWENT 
OF TIE MASS COMWUNICATION COURSE 



jjepartment 
of Mass 
Conununi cation 
Course 


Department of Instructor's Major 

Teaching Responsibility , 


Journalism 


; English 


Communication 


Speech 


other 


Journalism 


8 (26^) 


2 (6^) 


2 m) 


2 m) 




Snglish 




^ (13^) 


1 {3%) 






Donimuni cation 






3 (10^) 






Speech 








.5 dm 




Other 










3 (10^ 



I - » » 

I Source I Media Survey questionnaire. 
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■;;xv^-..v.; • ^ - - ■ - ^ . ..^ ^. = . , ^ .• ; .,• 

- ;*iKpougH©|^;t^ *e Gridei*atood from this: 

; r ■ llhei^ the '' • . 

, depaFt^nt of thft infractor's major teaehlntf reSfponsibdlit^ 
. and %he department Idstinf the IntrodUGtory mass oommuni cation 
course (See .Table III on page twenty^fiY#«ior more iiif ormatiort) • 
In moat Instancep the two departments correspond i .however i ' 
devtances qarirmds%- likely ,; be attritoutgd ■fio'i minor areas * ^ 
x^-i^ Vs aollegiata 

eduoation, oloaeljr related fields (i.e., Ingush and 
Journalism), or ifboseXy^ef ined departmental identi^f ication 
(i.e • , Communications), ^ *^ 

Moat community college mass communication instruc^tors 
have been teaching the intro^^tory course for more than^ 
two years^d? instruetora or 55?5) (See Figure 10, on page 
twentyreight for more information) , The reaaon for the high 
, no response rate of four colleges (13^) can be attributed to 
the increasing use of part time instructors in the community ^ 
colleges. 21 An unusually high number of mass ^ communication 
instructors (6 instructors or 19^) have taught the basic " ^ 
course toi^ less than one year . This cannot be explained 
by the number of college's establishing the introductory 
course for this school year, since only two institutions 
have been ^offering the basic course for less than one year. 
Possible explanations may be that previous instructors, 
have changed teaching as^igninents, a large "communication"' 
faculty turnover for the I978-79 school year," the use df 
part time personnel, or any combination of these factors. 
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Yeiirs Insrbructor has Taught^ Cowse; 



Figure 10. PercentpLge of Instruetors by Years 
of Teaching the Mass CommunicatiQn 
Course in Coramwnity Colleges 

\ Source I Media Survey questionnaire. 



Each mass oommuni cation instructor's preparation for 
teaching the survey course was rated by the appropriate 
academic a^lMstrator at his oommunity college (See Figure 
lly^n the next page for more responses), Most of the 
tnistrators (17 of them or 55^) felt that the mass 
licat ion instructor demonstrated expertise in the 
field, while thirteen administrators (^2^) stated that the 
instructor ha^ expertise in a ^ield^of communication 
directly related to the teaching of a mass communication 
eurvey course (i.e., radio and television, film). Suprisingly, 
two administrators (6^) admitted that the mass communication 
instructors at their institutions were current faculty ♦ 
members with no formal training and only a special interest" 

/ 3Q 
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Figure 11 , 



percentage of Mass 'Communidatlon Instructora 
at Levels of pEducatlronal Teaching Preparation 
In the Community College 



Sourcei ; Media Survey questionnaire , 
Course Placement Via Educational Program 
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in mass communioation. 

Most mass communication instructors are well prepared 
to teach the survey course at the community college level 
and fourteen of them (^^5^) have been teaching the cours© 
format least two yearp. The possibility of the use of &n 
increasing numher of part, time in^itructors for the introduc 
course definitely eMsts. 



bourse Placement Via Educational Progrgm 



The introductory oouree is primarily utilised through 
the 1)aocalauraata-ori anted educational program, whidh aervas 
the expreeeed purpoee of preparing students in the community 
college setting !■ to transfer to senior institutions; The 
haccalaureat|-oriinted j^rograirt accouhts for nineteen 'of 
the survey^ course offerings ( 6l^^^^iany community colieges 
j^ae jhe surVey^^^^ c a ^variety of purpoeee 

aimultaneously I ypcational-ocoupational , transfer , and 
meftlng general education requirements. This combined 
prbgram purpose is utilised tiy seve^^S^titutlons (23^) * 
Few schools use the intro^otory course as part of only 
a vocationally-centered. program (See Figure 12.:'on^the 
next page for more specific information)^ . 

Journalism is the department most often listing the 
s^urvey course and. the course is signigicantly transfer ' 
oriented. There are really no other figures comparing the 
educational programs to the department offering the hasic 
course which are of ^ any major importmice (lee Table IV, 
beloWf for complete information)! ' 



TABIS-IV 

TIE RELATIONS>iIP OF iDUCA-TIONAL PROGRAMS TO THE 
DEPARTIffiNT OFFIRING Tffi) MASS COMMUNICATION COURSl 



Dspartment of 
Mass 

Communication 
Courses 








Educational 


Programs 




Baccalaureate 


Vocational 


General 


Combined 

— --^ - _ - _" - ' 


Communl cati ons 




2(6%) 






Speech 

Communication 








3 (10^) 


English 


1 (jm 


1 Of^) 




1 (3fr~ 


Journalism 


11 (35f-) 




1 (355* 


f m 


Other 


1 (3%) 


- -J- '■^^^ 




1 bf') 
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Source! Media Survey queBtionnairei 




Typ0 of Educational Program 

Lgure 12. Mass Communication 'Courses' in\Oommunity 
Collfeges Via Educatiohal Programs 

. Sourcei . Media Survey ^questionnaire, ^ 



flosir of -fch© community and junior collegi's in Illinois ' 
137 sqhoois 5r 65^) offer a course In mass communications r 
and twenty-eight (72^) of the thirty^nine Illinois community 
ooilege diBtricts have 'introductory courts. None of the~^ 
private I two-year institutions have such a^ course . The^ 
Journalsim depfLrtment (14 inetitutions or ^1^5^) is most 

' of ten reifpQ^ survey cQurse , wl th . the 

Communioatlons division (11 colleges or 3S^) most, frequently 
responsible for Overseeing the introductory course. Mopt \ 
of ibhayC-otirses in existence t h^ve" been' of fered for ' 
four or more years ( 19 courses or , 61%) , and the increase 
in basic courses of feted has, for the most part,, kept pace 
with the slowly but steadily' increasing student' enrollment. 
The content of the basic course'has quite comprehensively , 
met the mass afemmuni cation instructional challenge for 
, higher education. However, it remains deficient in focusing 
on the media's reiationship to the individual and culture 
and career and future trends of the media. Most community 
college mass communication instructors (8 Instructors or 
26^) are a part of the Journalism department and have taught 
the course for more than four years. Most academic 
administrators (17 of them or 5Bfo) felt that the survey 
course instructor had expertise in .the -field. The basic 
course is primarily utilized through the baccalaureate- 
oriented', or transfer educational program. 
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■ ■ .PART III 

. COURSES DEALING WITH SPECIFIC MASS MDIA 
IN ILLINOIS COMWUNITY AND, JUNIOR COLLEGES 

The Status of Spe^cialty Mgdia CQurses 

All Illinois gommunity and junior colleges, with the 
exception of the Chicago Urban Skills Institute and Prontier 
College for which rto current information was available , 
offer courses in print media beyond newspapers* These 
Include literature courses and^'courses dealing with 
magazine,' brochure and-^dvertising layout. The inclusion 
of literature courses accounts for the fifty=four schools 
(96^) offering print media courses* Clearly, the majority 
of the community colleges (46 colleges or 82^) offer a 
* journalism course dealing with newspapers and, usually, 
quite specifically the school newspaper. Suprislngly, 
courses dealing with the film or cinema are well represented 
in the community college communication programs. Film, 
television and radio, courses are each offered in twenty- 
five Institutions (^S^)» The significance of this is that 
radio and television have been offered for over ten years 
in. Illinois institutions I while the establishment of film 
courseG is a relatively new phenomena. Yet the film coui^se 
has ^nualed the radio and television courses in total 
offerings in the community college programs., 
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Mass Comnmn^fttipn and Specialty Mass Media 
Gourses in Community Collages in- Illinois 

Source i Exam.inati on of current community 
" colloge catalogs. 



Specialty Media Courses Via Educational Prn/i;ram 



The specialty media courses (I? courses or 35%) are, 
generally, in the baccalamreate-orionted or* transfer. 
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programj however, it is difficult to interpret these data 
because fifteen colleges {31%) made no response. ' 
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Type of Educational Program' 
Figure 14, Specialty Media Courses Via Educational Program 
Source I " Media Survey questionnaire . 

Summary of Part III 




Specialty media courses in televiBion, film, radio, and 
newspapers are q.uite well established in the lllinuit^ 
community and junior culie^e uurriuuici. 
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PART IV 

COmiUNI CATION DEGREE PROGRAMS IN THE 
ILLINOIS COr.mTUNITY AND JUNIOR COLLEGES 

ExlBtlrig Communication Decree PrOj'^rams 

The lack of established mass communication, mass 
media or, even, communication degree programs in the Illinois 
community colleges is inconsistent with the vast number 
of communication-oriented courses ^already offered in the 
two-year institutions (See Appendix C for specific community 
college mediii-related course offerings)* Most of the 
thirty-eight institutions (79^) offering no type of 
communication degree program could effectively do so by 
utilizing courses which already exist within their curriculum 
Further p all of the Institutions currently offering a 
survey course in mass communications have more than 
adequate existing courses , and could easily establish a 
comprehensive, mass communication degree program without 
the creation of any new courses * additional personnel or 
further expense Only seven institutions (15%) responded 
as offering some type of communication degree program 
(See Figure 15* on the next page for complete information). 

The Future for Communi cation Degree Pro^^rams 

Only two institutions (4^) have plans to initiate a 
mass communication program of any type, beyond the 
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Illinois Community CollGgeB* Rorrponse 

Figure 15* Community Colleges Currently Offering 
Communication Degree Programs 



Sourcei Media Survey questionnaire. 



Comniunication Degrees Presently Offered 



The clear majority of Illinois community colleges 
(it2 colleges or 88^) offer no formal degree in mass media, 
mass communipation or communication programs * The remaining 
institutions offer a wide variety of degrees, ranging 
from certificates to the Associate of Arts degree. Most 
of these institutions offer more than one degree (See Table 
V for specific degrees offered). ^ 



* TABLE V 

ILLINOIS COKIMUNITY COLLEGE COMMUNICATION 
DEGREES .OFFERED 



Area of 

C ommuni ca ti on 


, Associate of Arts 

i i' 


Associate O'f Science 


AssO'Ciate of 
Applied Science 


Certificate 


Advertising 










Broadcasting 






1 iz%) 




Broadcast 
Technology 






1 (2f») 




Journalism 


1 {mr 


1 (zi) 


1 iz%) 




Occupational 
Journalism 








1 (Zfo) 


Speech & Drama 


1 (2f.) 








Speech 


1 iZf") 








Visual Arts 






1 (2f.) 





Source I Media Survey questionnaire, 



Summary of *Part 

Illinois communi'ly and junior colleges have sufficient r 
existing, communlcation^oriented courses to establish, 
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introduc.tory course they currently offer, while thirteen 
colleges (27^) definitely do not plan to initiate any 
such program, Most of the institutions (33 schools or 69^) 
had no response at all* The ^ most obvious conclusion is 
that these ''no response" institutions are highly uncertain 
about the future of mass communication education and, 
therefore, made no commitment at all. 
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111 inois Community Colleges * Response 

Figure 16. Community Colleges Planning to Initiate 

Mass Communication Curricula in Near Future 

Source I Media Survey questionnaire. 
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immediately, a comprehensive mass communication * mass 
media or communication degree program without, the creation 
of any additional courses, personnel or expense. Pew 
schools (7 institutions or 15%) currently offer any 
type of communication-Qriented degree program, and even 
fewer colleges (2 schools or kfo) plan to initiate such 
degree programs in the immediate future. The majority 
of community colleges institutions or 88^) offer no 
degree or certificate in mass media, mass communication, 
or communication programs. 
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In Illinois 



schools or 60o) offer a course in ma 



commui:iications and twenty-eight of the Illinois community 
colle^ge districts (72^) have the introductory course. 
None of the five private colleges have such a course. 
Most of these introductory courses, in existence today, 
'^^have been offered for more than four years. The increases 
In. the basic courses offered, for the most pa;rt, have kept 
pace with the slowly, but steadily increasing, student 
enrollment. The content of the Introductory course has, 
quite comprehensively, met the mass communication instructional 



challenge for higher education i but, it remains deficient 
by not focusing on the medians relationship to the Individual 
and culture and career and future trends in the media. 
Most academic administrators have confidence in the 
expertise of theiy^-^urvey course instructor. The survey 
course is primarily offered in the baccaluareate-oriented , 
transfer educational programs* 

Specialty media courses deEiling with televiBion, film, 
radio and newspapers are quite well established in the 
Illinois community and junior college curricula. 

, Few two-year institutions offer any type of 
communication degree program, and even fewer plan to initiate 
such programs in the immediate future. The community colleges 
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have sufficient I existing, communication-^^ented courses 
to establish, immedia1|ely i a comprehensive mass communication, 
mass media or communication degree program without the creation 
of new courses, or additional personnel or expenses. 

With the clear-cut effects and influences of the 
mass media, discussed in the introduction of this paper 
and observed daily in l^e , higher education has a challenges 
in fact an obligation, to the public. This obligation is 
to provide the masses with "an awareness and understanding 
of the influer)ces and effects of modern mass media on ^"^"^ 
society, culture and the individual from a perspective of 
historical development, present circumstances and future 
implicat ioi 

More specif ically 5 the community and junior colleges 
of Illinois must accept this challenge because they are 
the institutions that extend furthest Into the community. 
These two-year colleges are the instruments via which 
.higher education can reach the largest number of "common 
masses," This not only includes those individuals who chooBe 
higher education as a full time, four^year degree option, but 
also those people who participate on a part time and full 
time basis in vocat ionally--centered , developmental, adult^ 
continuing education, and public-community service educational- 
programs . 

All of these individuals deserve the opportunity , 
through higher education, to bekome knowledgeable and 
perceptive consumers of the mass media, viable participants 
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'in society with the mass media , and valuable determiner.s 
of culture. With complaints of "educational waste" so 
common today, it is highly inconsistent for Illinois 
community and junior colleges not to offer the public 



additional and valuable services that produce ho further 
financial burden. Mass communication education is already 
available in Illinois through most public * community and 
junior colleges, if only they would formally initiate, 
corisolidate and promote it. 
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in Two Year Institutions in the United States," Diss. 
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J, Wiseman, Qreative Communications s ■ Teaching Mass Media 
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^%illiam J. Schmitz, "Teaching a Mass Media Surve^s^ 
Course ,in Secondary Schools with Emphasis on Critical 

t 

Thinking," ( E.R.I .C . Abstract ED 12? 955). 
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university catalog course descriptions of ^he introductory, 
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Education and the Practical Course," Communlcatl on Education , 
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See: Davis, pp. 19-20i Freeman, pp. 2-3; u 'Grady, 
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^^sees Bayley, p. 25j Davis, pp. 19-21} and O'Grady, 
p. 121. * . ' • 

^^Bayley, p. 2^. 
. . ^'^'James W. Thornton, Jr, , The Community Junior College 
3rd ed, (New Yorki John Wiley and Sons, 1972), p, 44. 
ISsayley, pp. 25-26, 
l^BSyley, p, 2?. 

^^Illinois Community College Board, Public Community 
Coireges in Illinois (Springfield, II . i I.CC.B,, 1977)i 
l^Fletcher, p. 1 , 

l^iiiinois Community Collage Board, p. 2. 

20see, for example i Fletcher, 'Mass Communications 
in the Secondary ^ School \ O'Grady, pp. 11 3^1 3^1 and Wiseman, 
Creative Communi captions i Teaching Mass Media . 

2lAmerican Association of Community and Junior College 
Directory of Community , Junior and Technical Colleges 
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Soathcrn Illinoii 
Uhiver^ty at Carbondale 
Carbondale, IllinoiB 62901 



Media Research' Pro ject 
Department of Speech Cornmunication 
. Septemher 21, 1978 



Dear 'Dean I - \ 

X a graduate student in the Department 'of Speech - 
Communication at Southern Illinois University at Carbondale 
working on a research projectr which deals with the 
emergence of mass communication curricula in the community 
and junior. colleges in the state of/Illinols. For this . 
'project to be successful I it is necessary to have current 
and accurate information from ah Illinois community and 
junior colleRe adrfiinistratlve perspective * This informatibn. 
is not now available from any other source and aould 
have some ^^mportant future consequences for the Illinois 
community and jxinior college academic programs * Therefore i 
your assistance in obtaining this information, by completing 
the attached questionnaire, will be greatly appreciated, . . 

If you desire to make the process of completing this 
questionnaire still simpler ^ you may send your school's 
current catalog in lieu of answering questions one through 
^four* Please use the enclosed adhesive , already-addressed 
label for convenient mailing of your institution's catalog. 

If you wish information about the results of this surveyp 
please be certain to note that, desire at the end of the 
questionnaire, Also, include the name and aWress of the 
person who is to receive this information. 

Your prompt completion and return of the attached questionnaire 
will greatly facilitate the progress of this research project. 
Please be certain to use the enclosed self-addressed, stamped 
envelope. Thank you for participating in this research 
project! 



Sincerely I 



Prank E, Parcells 
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Southern Illinois 
University at Garbondale 
Carbondale, Illinois 62901. 



Media ReBearch Pro je . 
Department of Speech Gommunicatibn 
detobei- 6| i9?8 



Raeently your inetitution received a queBtlonnaire dealing 
with the emergenGe of mass communication curricula in the 
community and junior colleges in the st&te of Illinois * 
^^More than SOfe of all public a^d .priYateV conjmunity and 
i junior: colleges in Illinois have respond#di As of nowi 
your response has hot been received* .For this project 
to be: sucoesaful and useful, it is imperative to have 
current and aecurate information from ^ Illinois community 
and junior college adminigtrative perspective . This 
inf ormatldh is available only from yoU i Please help I 
Your prompt ^esponBe by completing and returning the 
questionnaire you previously received in the mail is 
requested. 

The importance of providing today's students with an 
awareness and understanding of the influences and effects 
of the mass media on societyi culture and thf individual 
is quickly being recognised as a major challenge for 
higher ^^^cation. Since Illinois community and junior 
collegfc fre responsible for the education of more than 
330,000 Litudants in credit programs this year, your 
insti'tutlon is a si^if leant part of any mass communication 
research dealing with higher educati on* There has been 
little ]mtion-wide research conducted in the area of 
mass communication curricula development at the community 
and junior college level and, within the state of 
Illinois, research of this type is completely nonexistent • 

Please help ! Your prompt response is requested . Please 
complete and return the questionnaire in the previously 
enclosed, self -addressed and pre-stamped envelope « Your 
efforts will be greatly appreciated! 



Sincerely 



Frank 1. Parcells 
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^Southurn Illinoii 

University nt Carb^^ • 

dnrbomlalu, Illinois 62001 

bt»jiiirtiiluiU of Sjit^efh CqmmunU'iitiiin 

Media ReseaFch Project 
October 14 r 19fB 



Dear Dean, 

you will recall that irP Septem'ber I forwarded to you a 
questionnaire coricernlng mass communioation cburses at 
your, institutipn. To date I ^ have received responses 
froni% more^^ than 65^ of all Illinois 'community and junior 
o ol leges, bp th ipublic and private. Nkturallyt I am 
pleased but not' totally satisfied, because the nature 
of my survey will only have full impact if all or nearly 
iall of the Illinois Gpiflmuriity and junior colleges return 
the instrument i ;WithVthat in mind,' may 1 ask a very 
special favor of you at this time? I have enclosed 
another copy of v the media questionnaire and I wonder 
if. you will take a^ f ew minutes out^ of your busy ^ 
schedule to complete the questions. Tfou may return 
the attached'^^estionnaire in the enclosed, self-addressed 
and pre-stamped envelope. . ^ 

I am certain that you are aware there has been little 
natlon-.wide resparch conducted in the area of mass 
communication curricula .deyelopment at the community 
apd junior college level and, within the state of f 
Illinois, reseirch^of this type is completely nonexistent. 
Since this research is dealing with only the 58 public 
and private , ^community and junior colleges in the state 
of Illinois, a large sample will make the survey more 
representative of existing curricula conditions. 

If you desire to make the process of completing this 
questionnaire stil^ simpler, you may send your school ' s 
current catalog in lieu of answering questions one through 
four* Please use the enclos^ adhesive, already-addressed 
label for convenient mailing of your institution's catalog 

Again, thank you for your time and interest. I will be 
happy to send you the results of this survey when I 
have completed my work. * . ^ 

Sincerely, - , * 

Frank 1* Parcelis 



mmh SURVEY ' . 

For this quastionnaire^ a mass mi di a or mass communication , 
oourse will be deflnad as any course whidh suryeys radio, 
ttlevlsiont newspapers, film and other print or rion-print 
forms in relation, to society, culture or the individual . 
Massmedia do not refer to a single, specific medium, but 
rathar to a brief survey of all media. 

Please answer the following questions about„maBs media or 
ma^s..coiwrmni-c&*^ .Circle 
or fill in the appropriate answer for each question « 

Remember, if you desire to make the proces& of completing . 
tMs questionnaire still eimpler^g you may sen^ your schoQl^*s 
current catalog in lieu of -answering questions one through- 
four* Please use the enclosed adhesive, already-addresBed 
label for converiieiit miailing of your institution Vs catalog. 



1. Does your cpllege^^uri^tntly list^ mass media or males 
communLicatloh course in your catalog? 



A. Yes 



B. No 



IfX^ answered "ho" to question 1, then skip questions 
2 thrBugh 12 and continue, \ beginning with question 13* 

2i What is the -department and course number, as listed 
in your current college catalog (1*6*, Journalism 210 , 
Social Science 117, etc . )? 

Course Number 





Department 




A. 


Sociology 


A. 


B. 


Social Science 


B. 


C. 


Spe'ech 


' C. 


D. 


Speech Communication 


D . 


E. 


Media , 


1. 


P. 


Mass Media 


F. 


G. 


Mass Communication (s) 


G. 


H. 


Communication (s) 


H. 


I. 


Journalism 


I. 


J. 


Other 


J. 



3. What is the official title of this course, as listed 
in your current college catalog (i.e., Mas s 0 ommuni cat i on 
and Society , Mass Media and Man, etc.)? " ■ 

. A; ' '• • ■ 



'^"•'""'What is. tht .official cbuif'se description as listed In 
ydur. curpent^ college catalbi? Use the text of the course 
descicij^tion, verbatim, 'from your current college catalog. 

A. ' ' 



5i What division of your college has the major responsiblli- 
for supervision 6f this mass media or i^^s communication 

A» Humanities^ Communications 
B. Pine Arts 1. English J 

' .Ci Social Soiences P. Other . ■ ' ■ ' - ^ 

" . - ■ ■ ■ ^ ■ ^ , ^ ^ 

6. How long has this course |f offered at your college? 

At Less than 1 year 0* 2 to ^4 years 

B. 1 to 2 years . Di More than 4 years 

7* *What Is the name of the person who has the major 
responsibility of instruction for this cburse? 

■ ' A^^* 

8t In what department in your college is this individual's 
primary teaching responsibility? \ ■ - 



A. 


Journalism 


G. 


Media 


■ B. 


Social Science 


H. 


Mass Media 


C, 


Sociology 


r. 


Mass Communication (s 


D. 


Speech . 


J. 


Communication (s) 


E. 


Speech Communication 


K. 


Other 


F. 


Psychology 






9. How long has this individuals 


been 


teaching this course? 


A. 


Less; than 1 year 


C. 


2 to 4 years 


■ B. 


1 to 2 years 


D. 


More than k years 


10. Why 


was this individual assigned 


to teach this course? 


Circle as 


many responses as apply 







A*- Expertise in mass communication 

Bi Expertise in a communication related field (1*6,, 

'Cinema I Radio and TV, etc.) 
C. Current faculty member with no^ f otmal training, 

,but special interest in mass communication . 
b. Course proposed by individual assigned 
1. Other ~ . . / , - ' ' 



11, :- it^^^^ babbal aureate- 
oriented general eduoation program?; 

i : k^^^ 

■ 3r yocatiohally-aentered program - , ? 

Or' General education program 
D. ^ Combined program' of A, B & C 
' = ' Other 

12, ■ ^0 your knowledge, has this course transferred acoeptably 
to senior irtstitutions of higher 1, earning? 

A. Yes B. No : ^ 

13, ^ Does your college currently offer tny opurses which deal 
specifically in content with any of the areas listed below? 
Circle those which apply* 

A. TV ; E. Magazines ^ 

B. Radio " . Othfer print forms 

C. Newspapers — Other non-print forms 

D. Film or Cinema ^ \ 

I4t Answer this question only IT you did not circle any 
areas in question 1'3. Dbes your college have any plans to. 
initiate a mass communication curriculum, beyond *m ' 
introductory course t in the immediate future? 

A* Yes B. No . 

15* Answer this question only if you circled one or more 
of the areas. in question 13 -Are the specific courses you 
circled in question 13 a^ part of a baccalaureate-oriented, 
yocationally«centered or general education program? 

Ap Baccalaureate-oriented program 
^ B* Vocationally-centered program 
Cf General education program 

Combined program of A, B & C 

E. Other 



16, Does your college currently offer a degree program in 
the area of mass media, mass communication or communication? 

A. Yes B/ No 

17* Answer this question only if you answered "yes** to 
question 16, Specifically, what degree or degrees are offered? 

A/ r 



B. 



- ' % 

Thonk you for'your participation in this survey. Please return 
this completed questionnaire in the self -addressed, stamped 
envelope which is included in this packet. The results of this 
survey should be available by January, 1979. If -you desire 
this information, please make a note of that on the back of 
this sheet and include the complete name and address of the 
individual who is to receive the materialsa Thank youi 

■ 63.; 



MEDIA SURVEY QUESOJlONNAlif SUESTION RESULTS^ 

; , : ' : . :^ ' 

jorty-eight of the flfty-aix cornmunlty and junior colleges 
in the state of Illinois responded for an 86^ responBe rate. 
The opmmunity and junior colleges responded to each q.ueBtiron 
as indioated by the number listed as responding and, in ' 
parenthesis, the percentage it represents. 

1. Does your college currently list a masB media or mass ' 
communication course in your catalog? • 

■ A. ' Yes - 31 (63^) 
B. No - i? (35^) . . , 

^ 2 v What is the department, as listed in your current 
college catalog? 

A. journalism - 14 (45^) 

B. Speech Communication - 5 {^6%) 

C. Communications - 4 (13^) 
• D. ..English - k (I3fa) 

1. ' Other - 4 .(13^) . ' • , . 

3. What is the official title of this course „ as "listed 
iri your current college . catalog? , , 

A. Introduction to Maes Communi cations - 10 i32fo) 
i,. others - 7 (23^) i ~~ — — 

1 ) Pro'blenis of Ma._ss Communj^cation 

2) Mass jedia and Society . • 

3) Masi Media I Print ' and Electronic 
• C Mass C ommuni cat 1 ons - 5''T^6fs) 

p. Mass Media - 4 (13^) ' , 

E. Introduction to Mass Media - 3 (10^) 
P.; No Response - Z TW7 

4. What Is the official course description as listed In 

your current college catalog? The following are ' characteristic 
which are representative of the thirty-one course descriptions* 
and the number of schools and percentage of each with the ' 
characteristic. - 

A. Mass Media and Society - 18 (58^) 

B. Current Mass Media Perspectives - 17 (5J^) 

1) Mass Media Functions 

2) Mass Media Characteristics 

3) Mass Media Operations 

C. "Mass Communl5a.CTBh Theory - 10 (32^) ' 

D. Current Mass Media Criticisms and Challenges - 7 (23^) 

E. Historical Development of the Mass Media - 7 (23^) 

F. Mass Communication Process - 5 (16^) 

G. Mass Media and Politics - 5 (16^) 

H. Mass Media Pract'icum - 5 {l6fo) 

1) Hands-on .Experience . 
3) Professional Media In-|ernship 

I. Advertising - 5 (16^) ■ 
Q J . Media Careers - 3 (10^) 
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Ki r/liisS Miala and E"S^omlcs - 3 (10^7 ' . . 

.; L... JflftBS Media and thej Individual - '3 (tOf^X 

vM. Mass Media Puture^mpllqation Chalienges - 3 (10^) 

, ' '''^^^^^^ - 2 {6fe) ^ _ 

0.' Mass Media Interrelationships - Z iSfo) 

P. Mass Media as an Art Porm; - 2 (6^) ' ■,. |' 

■ Qi Other Arias - 1 (3^) « 

. '■ . *■ ' ■ " . ' '■ ■ , ' , , ■ ' " ' ■ 

5, What division of your college has the major ■ responBlMlity 
for supervision of this mass media or mass communication 
course? 



B. Humanlti&s - 6 Hsfg) ^ 

C/ mother - 6 (19^) 

n. Fine Arts - 3 Uo^) 

E. Enflish - 3 (10^) 

P. Social Sciences - 1 (3%) 

No RespLonse - 1 (3^) / " , . 

6. How long has this course been offered at your ■ college? 

A. More than^ years - 19 (61^) 

B. 2 to 4 years - 6 (19^) 

C. 1 to 2 years - (13^) 

D. Less than 1 year - 2 (6^) • , 



7, Not applicable statistically. Wee Appendix D for a 
complete list of the mass communication or mass media 
course instructors by their community college. 

8, In what department\^ your college is the mass media 
or mass communication course instructor's primary teaching 
responsibility? . 

A. Journalism - 8 iZ6fo) 

B. Communications - 7 (2355) 

C. Speech Communication - 6 (19^) 
b. Other - 4 (1355) 

i;. English = 3 (10^) 

P. No R&ffpCnse - 3 (10^) 

9, How long has this instructor been teaching this course? 

A. More than if years - 9 (29^) 

B. 2 to 4 years .- 8 (26^) 

. C. .Less than 1 year - 6 (19^) 

D. 1 to 2 years - k (13^) 
- E, No Response - 4 (13^) 

10. Why was this individual assigned to teach this, course? 



A. Expertise in mass communication - 17 (55^) 

B. Expertise in a communication related field - 13 (^2^) 



0^ Course was propoeed by individual assigned - 5 (16^) 

D. No Response - 5 (16^) 

E. Other - 3 (10^) ■ :/ 
. P. Current faculty member with no formal training i . 

but special Intarest in /mass communication - 2 {€fo) 

■ ■ ' ■ ■ ^- ■ /■ • ■■ ' ■■ 

11* Is this course offered as part of a badcalaureate-orlentedr 
vocationally-qentered or general /e^ 

A* r Baccalaureate-oriented /program - 19 (610) 
B. ComMned program of A,/ 0 & D - 7 (23^) 
. ■ : . 3 ( 10%I ^ 

D. General education program - 2 (6%) r ". 

1* No Response - 1 (3%) . , ' 

12 t To your knowledge, has this course transferred acceptably/ 
to senior Institutions of higher learning? 

A. Yes - 28 (90^) 

B. No Response ^ 3 (10^) 

C. No - P (0^) 

13* Does your college currently offer any courses which deal 
specifically in content with any of the areas listed below? 



Coulrses 


In Scho^s 
With ;Media 
Course 


In Schools 
- Without Media 
Course 


Combined 
. Total 


A. 


TV 




16 (52^) 


2 ( 




1 


18 (36f.) 


B. 


Radio 




16 (52^) 


2 1 






18 (36fa) 


C. 


Newspapers 




23 i7W 


2 ( 








D. 


Film or Cinema 




^7 Am) 


3 ( 


iBfo] 




20 {^2%) 


E. 


Magazines 




5 (16f.) 










F. 


Other Print Pornls 


i hm 






G. 


Other Non-print 
Forms. 




5 (i6r.) 




5 (10^) 


H. 


Offered No 
Courses 




2 (6f.) 


^ 11 (65fS) 


13 izn) 



1^. Does your school have any plans to initiate a mass 
communication curriculum, beyond an introductory course, 
in the immediate future? 



Response 


In Sohools 
With Media 
Course 


In Schools 
•Without Media 
Course 


Combined 
Total . 


A. Yes ^ ^ 


1 (3^») 


1 m) . 


2 im 


B* No 


6 (19^.) 


7 mi) 


13 (27i) 


Of /No Response 


24 (77f.) 


9 ism 


33 {69f») 



15* Are the specific courses you circled in question 13 a part 
of a baccalaureate-oriented, vocationally-centered or general 
education program? » . 
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ft© eposes - 


In Schoole 
WltJi Media 
Course 


In Schools 
Without i Media 
Course 


QombineC 
Total . 


A . Baccalaureate-oriented 






4 (24%) 




B • ' Vocatl onally- centered 










3. General education 


2 ( 








p. Gombined program of 
Ai^B and C . 


? - 


i\m- 


io (219S' 


No.Respbnse 


4 (13%) 


11 (6^) 


15 (31f.^ 



16, Does your college currently off er a degree program in 
the area of mass mtdlai mass communication or communication? 



Responses • 


In Schools 
Witl^ Media 
^ Course 


In Schools 
Without Media 
^ Course 


Combinec 
Total ' 


A. Yes 


61 




1 [m 


I s^m 


B. No 


25 ( 




13 \im) 




0 . No Response 




- Ci 


3 a 8^.). 


3 (6f.) 



17« Specifically, what degree or degrees are offered? 



A, 
B. 
C. 
D. 
E. 
P. 
G. 
H. 
I. 
J. 
K. 



As 
Ce 
As 
As 
As 
As 
As 
As 
As 
As 
No 



eociate 
rtificat 
soclate 
sociate 
sociate 
sociate 
sociate 
sociate 
sociate 
sociate 
Respons 



of Arts in Speebh and Drama - .1 (2^). 
e in Occupational Journal sim - V (2^) ' 
of Arts in Speech - 1 (2^) ' 
of Science in Jpurnalism - 1 {%%) ' 
of Arts in Journalism - 1 (2^) 
of Applied Science in Journalism - 1 {2%) 
of Applied Science in Advertising- 1 (2^) 
of Applied Science in Broadcasting - 1, (2^) 
of Applied Science in Broadcast Technology 
of Applied Science in Visual Arts - 1 (2i) 
e - 42 (88^) 



- 1 (2^ 



' ' A, ' ' ' ■ 
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APPENDIX C , : 

Mass Media Course Off erings in Public and 
Private, Illinois Community and Junior CQlleges 



i^llinoxS^ Community Colleges (i^'UbliG and ;Frivate 



& 
m 
m 

n 
o 

U 



1^ 



^Belleville Area College 



Black HawH College 
iQuad ■Cities Campus 



Kewarie^ Campus 



^Carl Sandburg College 



^Cehtral YIViCA Community, Coll egeT 



'IT. 



^1 

ft) 

H 
H 

a 



pi ty Collides of -Chicago 



-■1 



Chrcago City-Wide College 



Chloago Urban Skills ■InKitute 



*'*^Daiey Ooilege 



X X 



X 



**Kennedy-King College 



e Loop del lege 



**lvialcolm X 

'^Ollve-Harvay College' 



■■Trunifan lUollegS" 



I IWii bur : Wright Coilage' 



X 



1 



College of DuPage 



College ;of Lake iCounty 



Danville Junior College 



^Eigin lUommunity college 



^4Peliclan Qollege 




*tHiglilahd Ooramunity College 



1 



Illinois Central College 



Illinois Kastern Goramunity College 



X X 



j» tf^rontlir College I ' ■ 
I Lincoln Trail College 



ne y Centr al College 



^-^abash IValley Collage 



^Illinois Valley Community College 




^ J-ohn A. Ld^gan Cgllef<e 



X 



X 



John Wood IConmiunlty jCollefie 



X 



J ol ie t Junior Coll ege 



1^ 



ankakee Oommunity Oollege 
askaskia jCollege i i ; : ; 



^ishwaukee: College 



e: Land |Coll,ege i 



X 



BEST ATAILi 



OPY 



• 


m 
m 
m 

C: 
o 

H- 

O 
P 
e+ 
H 

O 


M 

•n 
f» 

»n 


f^" 

H= 
13 

o 

i 

n 

CP 

i 


(D 
< 


o 


rt 

ri 

! 

■1 
H 


f f 

(i 


f - - -J -T — L - 1 - - - - ^ - 1 -" 

Illinois Gommunity Collo^qs Continued^ t . 


Lewis artel Clark Comiiumity Cono/';o ? , ^ ^ 


X jX 


X. 




X' 






Lincoln Ltmd Cominunrty Collepo - ' 


X c< 










X^ 


j\;acCormac Collop^o i i . " 






I-^allinckrddt Cdlle^^ \ * ^ ^ 














V 


p/icHenry Cotinty College ' 


X 


:< 












^Mbraine Vdlley ConimUnity Collef^e ; -^^ 




X 


X 










X 


Morton College ' | ■ 1 


1 ' ■ ^ - 


X 


X 










X 


Oakton Commlinity College i 




X 


X 


«' 








X 


Parkland College ' i < V' 






X 




A 


A 


X 


A 


Prairie State College . ! ^ 


■ 


X 


X 




x_ 


x_ 




X_ 

X 


Rend Lake jCollege . j ' ' i : ; \ 






.X 


Richland Ooramunity Colle/re p - . i 




X 




X 






X 


ftock Vallay Collele, ^/ r . ' 




X 


x. 




X 




X 


Sduk ^alldy College i / i" ' / / l^ 


X^ 


X 


X • 


X 


X 




X 


Sha\'/nee CQmminity College i i 




X 










X 


SouthQastern Illinois College 




X 


tl 


X 


X 


x 




A 


Spoon .kiver College . . 




X 


X 










X 


bpr:,ngiieid College ;in IllmoiEt t" 




X 










X- 


State Community CollGge^.of E, ,St. I^ofiie I ^ 




X 












Thornton Community College ; 




V 


X, 


;c 


X 






X" 


Triton CQ;i}lero | : ^ 






X 






X 




A' 


Waubonsee |Community 'Coirogo 




K 


X 


X 


X 


X 




X 


W^lljiani |Kainoy Harper , College 




— ! — ' - - ' 


X 


x; 




X 


x 




X 



^Denotes private p two-^year institutions 
iDonotes community colleges responding 
questionnaire* ^ 
**Donotoa information from Statev/ide 
Prop; rams for Illinois Pliblic ^ Communit 
f.C.C,D. p"1977), and examinati^rTof c 




Survey 

y.. cupati onal 
Springf ields 
ego catal ogs 
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APPENDIX D 



^ JLLINOIS^COMUNITY COLLEGE 
MASS COWNaCATION^ INSTRUCTORS 



Tom Batell , ' : . 

Bnglish DepartrnGnt 
Black Hawk, College - 
6600 34 'th Avejiue '* 
Moline; 51*' 61265- 
Phone: /309-796" 1:311 

Gary Bergland., • 

Media Pepartmerit 

,Coilege of DuPage , 

Lambert Rd^ad" &l 22 'nd Street 

Olen Ellyn, II'. 6OI37 ^ 

Phone; 312-858-2600^ 



Suzanne Halahan 
English Departmc?nt 
Prairie State Gollegs^ 
^1,97'' th & Hal-fet^ed Streets 
Chicago Heights* II. 6o411 
Phoned 312-756^3110 

Robert Haney , ^ 
Journalism Department 
Olney Central College 
305. North West Street 
Olney, II , 6X^50 . 
Phone I 618-39 5-4^351 ^ ^ - 



.Lawrence Divers, 
Communications Department 
Black' Hawk College East 
P*0 Box ^489 ■ ^ 
Kewanee, II, 61443 
Phonei _309'^853-3381 

S, Fabertv ^ ' 

Speech Oepartmant . 
Lake Land College 
S, Route 45 : 
Mattoon, f 1 , ' 61938 
Phones^' 217-235-3131 

Ron Pay , 

Journalism. Department 
Southeastern Illinois Coll ege 
R,'R. 4 ^^ / = . ' ' 

Harrisbui^g, Illinois 62946 
Phonei 6^8-252-4411 

Thomas Fisher, - 
Speech Department 

Lewis and Clark Community College 
JBOO Godfrey Road ^ 
Godfrey, II. 6203^j 
Phonal 618-466^3411 

Steve Fitzgerald j 
Journalism Department 
Lincoln Trail College 
R.^R. 3 ^ 
Robinson, II. 62454 
Phonei 618-544^8657 



Hermene Hartman ^ 

SociaL Science Department 

Chicago City=-Wide College 

I85 North Wabash Avenue ■; 

Chicago , II * -60601 

Phonei 312=269^8000 

Daniel Hayes* 
Communications Department 
John Wood Community College 
1919 North 18' th Street 
Quincy, II. 62301 
Phonei 217-22^-6500^ 

Deborah Hef f eren , 
Speech D e a r t m e n t 
Sauk Valley College 
Route 4 

Dixon, II, 61021 
Phonei 815=288=5511 

Gerald Handl ey , 
Speech Department 
Thornton Community Col] ege 
50 West 162 'nd Street 
South 
Phone'; 



Holland, II , D 
312-596=2000 



Paul Iwsmensky, 
Communications D e p a r t m e n t 
Truman Coll ege 
1145 West^ Wilson Avenue 
Chitfago, II. 6o64o 
Phonei 312-878-1700 
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Rosie Lynqh, 

Journalism Department 
..Illinois Valley Community College 
I^.R.- 1 . , - t 

Oglesby-, II. 61348 ' 
Phones 815-224-6011 , • ' 

Marcel ,E, Pacatte, 
Jo'urnalism Department 
Lincoln. Land CQmmunity College 
Shepherd Road- 
Springfield, .11 . 62?08 
Phones , 217-529'^71H 

Jerry. ;Pinkham , 
English Department- 
College of Lake County 
19351 West Washington Sti^eet 
Grayslake, II. 6OO30 
Phonei 312-223^'6601 

Beth Pool , ■ , 

Journalism Department 
Elgin Community College 
1700 Spartan Drive 
Elgin, II . 60120 
'lei 312-697-1000 



Her^y Raepken , 
Journalism Department 
WilligiT|;"Rainey Harper College 
Algon^^4^ Roselle Road^ 
Palatliie, II, 6OO67 
Pho^s,f . 312-397^3000 

Agapita Smithp 
Journalism D e p a r ^ t m e n t 
Kishvvaukee Col lege 
Alt and Malta Roads 
Malta, II. 60150 



Don Swift, 

Communication Departmont 
, Joliet Junior College 
1216 Houbolt Avenue^ 
Joliet, II. 60436 
Phonei 815-?29-9020 

Ron Taylor, 

Communications Department 
Parkland College 
2400 West Bradley Street 
Champaign , II * 61820 
Phonei 217-^351^^2200 

Marion Wacks, 

Communl cations Department 

Kaskaskla College 

Shattuc Road 

Centralia, II, 62801 

Phone: 618-532-1981 

Arnold Wolfe , 
Journalism Department 
Triton College 
^2000 5'th Avenue 
River Grove, II, 6OI71 
Phone \ 312-456-0300 

Karen Zucco , 

Sociology Department 

Illinois Central Collef^e^ 

P,0 , Box. 2400 

East Peoria, II . 61611 

Phone i 309-694= 501 1 



Phone 



815-6J 



^086 



'Jan Sprague , 
Speech Department 
Waubonsee 'Community College 
Route 47 at Harter Road 
sugar Grove, II, 60 554 
Phonoi 312-466^4811" 
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APPENDIX E 

ILLINOIS_ COMMUNITY COLLEGE DISTRICTS WITH AND WITHOUT 
AND INTRODUCTORY COURSE IN MASS ' CoiliuNI CATKINS ^ 



Illinois Conimunity College Districts Offering 
a Mass Communication Course 



District Number 



Name 



50 3 
508 
502 
509 
512 
514 
529 



513 



525 
501 
523 
532 
51? 
536 



526 
528 
524 



527 
535 
505 
51 S 
506 

533 
534 
510 
504 
516 
539 



Black Hawk College 
Chi cago Ci ty Colleges 
College of Dupage 
Elgin Conimunity Coll age 
William Rainey Harper Colleg 
Illinois Central Col 1 cge 
Illinois 'Eastern Community 
Colleges 

Illinois Valley Community 
College 

Joliet Junioi" College 

Kaskaskia College 

Ki shwaukee College 

College of Lake County 

Lake Land College 

Lewis and Clark Community 

College 

Lincoln Land Community Colle 
McHenry County College 
Moraine Vail ey Community 
College 

Morton Coll ege 
' Oakton Community College 
Parkland College 
Prairie State College 
Sauk Valley College" 
S 0 u t h e astern 1 1 1 i n o i b Coll e g 
Spoon River College 
Th orn t on C ommun i ty College 
Triton College 
Waubonsee Communi ty Co 1 1 ege 
John Wood Communi ty Col 1 ege 



Illinqis Community College Districts Not 
Offerihg 1 Mass Communication Course 



522 


Belleville Area College 


50? 


Danville Junior College 


519 


Highland Community College 


520 


' Kankakee Community College 


530' ■ 


John A, Logan College 


521 


Rend Lake College 


537 


Richland Community College 
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District Number Name 

511 Rock Valley College 

518 ■ Carl Sandburg College 

.331 Shawnee College 

601 State Community College 

of East St, LouiB 



